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Background on the Sustainable Textile Standard© & Consensus Process

MTS brings together a coalition of leading environmental groups, designers, key state and local government leaders, and sustainable product manufacturers using market mechanisms to increase sales and market share of sustainable products.  MTS’s Mission is to accelerate the global free market transformation to sustainability.
One of MTS’ key strategies is to accelerate sustainable products development by achieving market acceptance of sustainable supplier protocols.  Thus MTS identified consensus sustainable product standards for sustainable products such as FSC Certified Wood, Certified Organic Products, Certified Green-e Power, Global Reporting Initiative Social Equity Indicators, Clean Vehicle Standard and the U.S Green Building Council LEED Rating System.  When such a consensus is reached, the next steps are to increase awareness and sales of these products until profit motives and other marketplace incentives kick in and drive the transformation. 

In addition to these life cycle based Standards produced by other organizations, MTS developed and adopted a Sustainable Textile Standard© in June of 2003. 
MTS Development of a Sustainable Textile Standard

MTS developed the Sustainable Textile Standard© based on the recognition that the array of textile products available represents a huge industry and that the production and consumption of many of these products results in significant environmental challenges.  In addition, many textile products were inappropriately represented as having green, environmental, or sustainability attributes.  Inconsistency in the degree of benefits associated with these attributes caused confusion in the market place.  It was difficult for purchasers and specifiers to determine how one attribute compared with another and how multiple attributes resulted in one product being represented as more sustainable than another.  Accompanying this trend were other market forces, such as the US Green Building Council’s LEED Rating System and clean vehicles including hybrids that were driving demand for sustainably produced textile products.     

In early 2001, MTS established a Sustainable Textile Committee to determine the best appropriate market based standard for the production of fabric, carpet, and apparel making strides toward being legitimately more sustainable throughout their life cycles.  This committee process, with contributions from diverse stakeholders over two years, culminated in the adoption of the Approved Sustainable Textile Standard© in June 2003.  This Standard is a voluntary consensus standard as has been used historically to regulate the building industry (similar to ASTM voluntary consensus standards).  Carpet and fabric are textiles used in buildings and vehicles in large quantities.   

Committee, Outreach & Ballot Consensus Process in Adopting Sustainable Textile Standard©
     .  

The MTS Sustainable Textile Committee is responsible for the STS approved in June 2003.  The Standard, Standard Summary, and identification of Committee Members are at the bottom of this link:  http://mts.sustainableproducts.com/standards.htm.  The Committee is a balanced Committee of users such as product purchasers and specifiers, general interest representatives such as government and universities, and producers or financially benefited parties such as carpet, fabric & apparel manufacturers.  Producers may not dominate the Committee or voting process.  The Committee developed 21 drafts of the Standard over an almost three year period.  Outreach workshops were conducted for interested & affected parties at Herman Miller Furniture's Marigold Conference Facility in Grand Rapids Michigan and at the North Carolina State University College of Textiles in Raleigh.  A Standard one month peer review was conducted on 20th draft.

Based on the complexity of the economic, environmental and social issues associated with sustainability and input resulting from outreach, the Committee created a balanced Drafting Subcommittee to address the array of issues and draft a Standard that could still be functional for multiple stakeholders.  The Subcommittee worked for seven months developing the Final Ballot Standard and conducted a beta test by the corporate Drafting Committee Members who concurred that the Standard was ready for Ballot. The Final Standard Ballot Version was sent to about 300 interested & affected parties.  A number of non MTS Members voted and over 80% of MTS Members voted.  The Ballot process provides three options:  approve, approve with comments, negative with comments.  All negative votes must be persuasive and germane.  There were no negative votes.

All MTS members and any other interested parties can vote during the Ballot process. All negative votes must be resolved by the Sustainable Textile Committee.  Any substantive change to the Standard during the Ballot process requires reballoting.  A minimum number of ballot votes must be returned to be a successful Ballot vote.  Any Federal or State employee automatically can be a voting member of the Committee.  These requirements were instituted to provide due process rights of participants and potentially affected parties.   This process is similar to that used by ASTM.

The resulting Standard is voluntary yet emphasizes disclosure of environmental and sustainable performance information, both impacts and benefits. The Standard was designed to apply continuous improvement by allowing for a basic minimum level of performance while giving more credit for higher levels of innovation and achievement throughout the Sustainable Textile Supply Chain. 

A primary goal of the 2003 Standard is to be comprehensive but user friendly while putting a Standard in place that early adopters could use.  As this use occurred and awareness of this Standard became more widespread, the intent was to produce a new and improved version within two years. 

2004 Unified Sustainable Textile Standard© Amended Version  

In order to produce an improved version of the Standard, in December 2003 through November 2004, the Subcommittee met and addressed issues and crafted amendments.  As a result, the Subcommittee produced an Amended Standard April 7, 2004.  Prior to putting forth an Amended Standard for Ballot, two primary issues needed resolution. One was determine a reasonable baseline from which performance in accordance with the Achievement Matrix in the Standard could be measured.  The second was to integrate the Scientific Certification Systems Carpet Protocol into the Standard.  A working group drafted a Ballot Amendment Proposal integrating the SCS Carpet Protocol August 30, 2004. This and the subsequent versions contain additional recommended changes to the April 7 Amended STS.  Additional drafts were approved by the Committee, culminating in overwhelming Committee approval to send the October 29 Unified Standard version to Ballot vote.

Sponsor Guidelines for the Sustainable Textile Standard©

Purpose.  In order to further support, awareness, and use of the Sustainable Textile Standard©, MTS continues to collaborate with multiple stakeholders.  One form of this collaboration is gaining sponsorship and support from interested private sector, government, and non-government organizations.  Requesting Standard Sponsors helps educate key entities about the Standard.  One way an interested organization can show support for the Standard is through Sponsorship.  Standard Sponsors are more likely to promote, purchase, and specify certified sustainable carpet, fabric and apparel.

How to Become a Sponsor.  Sponsorship can be arranged directly with the MTS under the following general terms and conditions:

   1. Sponsors can be nonmonetary.

   2. Nonmonetary Sponsors have no financial or in-kind obligations and are not required to take any affirmative action other than lending their name.

   3. Sponsor is confirmed in writing including by email

   4. Potential Sponsors are given—

· Links to the Standard, Standard Summary, & Sustainable Textile Committee Members

· Opportunity to view at no charge the Sustainable Textile & Carpet Online Training Programs &

· The following Standard global benefits identified in the approved Standard and Sustainable Textile & Carpet Online Training Programs Sponsored by International Interior Design Association, American Society of Interior Designers, International Facility Managers Association, Gensler, DMJM, Carpet & Rug Institute, Milliken Carpet & Fabric, Shaw & MTS:

·    Multiple environmental, social and economic benefits over the supply chain

·    Business benefits:  cost savings, design innovation, product differentiation, long term customer relationships, liability reduction

·    Market definition of Sustainable Carpet, Fabric & Apparel

·    Life Cycle environmental performance requirements for Sustainable Textile

·    Social performance requirements for Sustainable Textile over the supply chain

·    Defines Sustainable Agriculture for textile

·    Reduces over 1000 pollutants affecting human & ecological health over the supply chain

·    Bans toxic Stockholm Chemicals

·    Reduces climate change pollutants

·    Reduces smog pollutants

·    Reduces water pollutants

·    Reduces stratospheric ozone depletion pollutants

·    Reduces acid rain pollutants

·    Reduces solid & hazardous waste

·    Reduces criteria air pollutants

·    Requires company & facility environmental improvements

·    Improves product design for environment

·    Reduces agricultural pollutants including pesticides, fertilizers and sediment

·    Requires 10 agricultural best management practices

·    Requires sustainable natural agricultural textile, e.g., wool

·    Increases sustainable product reuse, recycling, reclamation,

·    Increases green power use and energy efficiency

·    Improves eight key social equity indicators

·    Provides for credible & legally binding sustainable textile certification & labeling

·    Provides for increasing levels of sustainable textile certification

·    Provides for increases in textile product life and durability

·    Provides for independent auditing to ensure data integrity and compliance

How the Sponsorship will be used in Association with the Standard.  Sponsors are identified in Standard promotional material to increase the market incentive for manufacturers to certify to the Standard.  

Sponsor Benefits.  Sponsors are placed on a Standard list serve and receive all notices regarding the Standard, a list of companies certifying to the Standard, and receive at no charge Standard Guidance and free registration for Standard Training Programs.  Sponsors also indirectly benefit by lending their name with other Sponsors creating a greater incentive for companies to certify to the Standard.  
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